
• What was the need for the study? 
– Perception of problem 
– Development and growth 

 

• What are we going to study? 
– What do we have? 
– How is it used? 
– How is it managed? 
– What amenities support parking? 
– What development has happened, what is 

happening, and what could happen? 
– What do users think? 

1



 
“Because downtown packs so 
much into a small area, 
people are willing to visit even 
it they have to ride public 
transit or pay for parking and 
then walk to get there.” 
  
– Donald Shoup, professor of 
urban planning, UCLA 

“The only reason people come 
downtown or set up business 
downtown at all is because 
downtown packs so much into 
a compact space.” 
– Jane Jacobs, planning activist 

Parking in Downtown is different 
from parking in other areas 
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• 352 Survey Responses 
• Over 50 interviews with Downtown Stakeholders 

 
 
 

Q1: In your opinion, is there a parking 
problem in downtown Burlington? 

“Better signage. Better explanation of rules” (23X) 

“Additional parking garage” (80X) 
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All-Day Average Occupancy 
Total Area – 34% Occupancy 
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10 PM / Overnight Occupancy 
Total Area – 10% Occupancy 
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Free Lot vs. Paid Lot – Usage Comparison 
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Leased Spaces – Usage Comparison 
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Parking Deck and Surrounding Blocks – Usage Comparison 
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Daytime                                                    Evening 

3rd and Washington Street – Upper Level Parking Ramp 
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Daytime                                                    Evening 

Washington and 4th Street – Private Parking Lot 

Daytime                                                    Evening 

3rd Street – F and M Bank, Capitol Theater, Burlington Apartments 
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4th Street – City Parking Lot, McConnell Lofts 

Daytime                                                    Evening 

City Parking Lot – Riverfront between Memorial Auditorium and Port Building 
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Daytime                                                    Evening 

City Parking Lot – Riverfront south of Memorial Auditorium 

Signage Pedestrian, ADA Issues 

Lighting Bike Infrastructure 
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Age Breakdown Comparison, 2010 Census Downtown Population Change, 1990-2010 
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BUT… 

Under normal circumstances, the current supply of Downtown parking is sufficient to 
meet the current demand. 

1. Persistent lack of awareness of the City’s existing Downtown parking facilities 
 

2. Lack of cooperation between various stakeholder groups 
 

3. Concept of 24-hour parking ownership inhibits full utilization of spaces 
 

4. Misperception about walking distances Downtown 
 

5. Strategic avoidance of paying for parking 
 

6. Solo driving dominates – low rates of carpooling, biking, etc. 
 

7. Inherent pedestrian access and safety issues – highway/rail barriers, topography, etc. 
 

8. Major events (i.e. Steamboat Days) can be a hassle for regular Downtown occupants 
 

AND… 

Changing conditions and future projects can impact future demand. 

SO… 

1. Downtown has a lot of development going on today, with more big future plans 
 

2. New residential projects could have an especially significant impact 
 
 
 

There needs to be a broader, long-term vision for Downtown parking. 
 
 
 

1. Be proactive, rather than reactive 
 

2. Address matters comprehensively, not just a case-by-case basis. 
 

3. Utilize the strategies of this Study as a guide in annual goal-setting. 
 

4. Reach out to multiple stakeholders prior to making a policy decision. 
 
 15



Implement (or at least consider) within 1 year. 

Consider and/or implement between 1 and 5 years from now. 

Dependent on future changes in demand, 5 years or more 

Relate to a specific lot or area, to be implemented in phases 

Timeframe 

Strategy Type 

Better management and enforcement of existing parking supply 

Increase the supply of parking provided 

Enhance the overall experience of parking Downtown 

Aimed to reduce demand for parking, through various alternatives 

Adjust restrictions or fees to encourage better turnover 

Establish a Downtown Parking Commission to Guide Implementation 

 

Step 1 Step 2 Step 3 Step 4 

Parking  

Downtown 

 Commission 
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Efforts to Increase Awareness of Existing Parking 

• On-Site Improvements 
� Clear, consistent signage  
� Personalize the lots – naming system 
� Wayfinding/directional signage 
� Informational kiosks 
� Paint spaces different colors to distinguish  
                                                public from permit 

• Marketing Materials (Hard Copy and Digital)  
� Parking Map 
� Explanation of Enforcement Policy 

Parking

l) 

Changes to Supply and Distribution of Parking 

• Supply 
� Change parallel to diagonal, whenever possible 
� Have ‘leased’ spaces restricted by time (i.e. 8-5 workday) 
� Eliminate unnecessary ‘10-minute’ spaces 

• Distribution 
� No more entirely ‘permit-only’ lots – have a  
                                                      mixture for each 
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Upgrades to Enforcement Technology 

• Payment Method 
� ‘Honor System’ is unreliable, creates confusion, and 
  not enforceable 
� Option 1: Electronic pay station 
� Option 2: Parking Meters 

 

• Ticketing 
� Option 1: Digital handheld unit, from private company 
� Option 2: In-house technology (i.e. tablet, smartphone) 

 
se technology (i.e. tablet, smartphoOption 2: In house )

• QUESTIONS ? 
 

• DOWNLOAND THE FULL STUDY: 
 http://bit.ly/2cmLEJa 
 
• CONTACT INFORMATION 

Zach James 
• 319-753-4313 
• zjames@seirpc.com 
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