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“Trails galore”

“…a haven for nature lovers, 
geology buffs or people who 
simply relish scenic views and 
being outdoors.”

“More than 30 miles of off-
road and paved trails wind 
through the hills and valleys 
surrounding Decorah.”

https://www.thegazette.com/travel/destination-decorah/
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B A C K G R O U N D

• Inspired by a study done by University of Iowa 
students for Winneshiek County in 2016

• Priority of our Enhancement Committee for years

• UERPC/RPA-1 able to incorporate as part of 
transportation planning work program activities

• Completed late 2021

N O R T H E A S T  I O W A ’ S  R E G I O N A L  
B A C K B O N E T R A I L  N E T W O R K



A D V E N T U R E  C Y C L I N G  A S S N .  
N O R T H E R N  T I E R R O U T E
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M E T H O D O L O G Y

Three necessary components for analysis:
1. Trail-user survey data

2. Trail-user count data

3. Economic “multipliers”

Identification of “target group” (TG)
• Adults

• Non-locals

• Primary-purpose trail visitors
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Key questions from trail-user survey
• Zip code

• Trail primary purpose for visit?

• Number of adults in party

• Number of nights stayed at trail location

• Total dollars spent by category

• Frequency of trail trips by season
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Economic “multipliers”
• Developed and provided by the Bureau 

of Economic Analysis (BEA), part of U.S. 
Department of Commerce

• Region-specific, industry-specific

• Purchase directly from BEA

($275 in summer of 2019)
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ECONOMIC IMPACT
By Trail; By Industry; & Total

Trail-User Survey
DATA

Trail-Count
DATA

Total summer person-trips

Total annual person-tripsExtrapolation

Average TG spending per TG person-trip

% TG person-trips, out of all person-trips

Reported frequency of trail use by season

Total annual TG person-tripsExtrapolation

Total annual TG spendingExtrapolation

TG = “Target Group”
• Adults
• Non-locals
• Primary-purpose trail visitors

This is the “Final Demand” for 
use in the input-output model

Input-Output Model
Industry-Specific, Region-Specific

Multipliers
Inflation-Adjusted

Final Demand

FINAL-DEMAND OUTPUT

FINAL-DEMAND EARNINGS

FINAL-DEMAND EMPLOYMENT

FINAL-DEMAND VALUE ADDED

Data & Extrapolation
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A N A L Y S I S  &  O U T P U T S

• Four trails were selected for the regional analysis

• Trails were selected based on completeness and 
consistency of data

• Economic impact of each trail analyzed individually

• The combination of outputs from all four trails gave 
the regional economic impact

• Used a simple “scale up” of economic impact per 
mile of trail to estimate impact of a full build-out
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T A K E A W A Y S

• A real “win” for regional transportation planning

• Importance of data quality and consistency

• Metrics useful to other regions and communities

• Presentations
• Community Foundation of  Greater Dubuque’s “Regional 

Roundtable”

• Iowa Association of  Councils of  Government (ICOG) directors 
meeting

• Participation in statewide ad hoc group looking at trail 
economic impact

AARON DETTER, AICP
Senior Transportat ion Planner

U P P E R  E X P LO R E R L A N D  R E G I O N A L P L A N N I N G  COM M I S S I O N

adetter@uerpc.org

563-419-6126

Thank you!
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